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In the past decade, Internet and e-commerce have developed rapidly in China. 
From 2005 to 2014, the Internet penetration rate soared from 10% to 50%, and e-
commerce transactions grew from 1 trillion to 13 trillion or more. At the same time, 
China's trade is caught in the bottleneck. Although the volume of trade is still growing, 
the growth rate is slowing down. Fortunately, as a new business model, cross-border 
e-commerce came into being, with the annual growth rate of 20-30%. It has gradually 
become an important part of import and export trade in China. Domestic and foreign 
scholars paid much more attention on "e-commerce" and "cross-border e-commerce". 
However, the attention for the effect of e-commerce on China's trade is not much. In 
this area, we still lacks systematic research and empirical analysis.  
Thus, first of all, this paper analyzes the current situation about trade and e-
commerce in China, to understand the birth and development of new cross-border e-
commerce model. Whether it is e-commerce, or import and export trade, the 
development in different provinces (or regions) is uneven. Meanwhile, considering 
the trade structure of cross-border e-commerce transactions, the influences of e-
commerce on exports and imports are different. Second, based on the  panel data 
about 31 provinces in China from 2005 to 2014, the paper  measures E-Commerce 
index (EC), and makes an empirical analysis of the effect of e-commerce on China’s 
trade by the econometrical method, to find the differences of exports and imports 
impact, as well as regional impact. Finally, the paper puts forward some conclusions 
and suggestions based on research findings.  
The empirical results show that, the Internet and e-commerce have positive effect 
on China’s trade, and that e-commerce plays a much more important role in export 
trade. It means that 1% increase in E-Commerce index (EC) increases the trade, 
export trade, and  import trade by 0.34%, 0.40% and  0.20%.  Also, e-commerce has 
the greatest impact in the midland. When E-Commerce index (EC) increase 1%, the 
trades in the midland, eastern and western regions will respectively increase 0.57%, 
0.49% and 0.41%.   
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据资料较少且零散难以收集，该课题组仅对全国及 12 个地区在 1999 年 5 月至




普及率在 2010 年超过 30%，并在 2013 年接近 50%。因此，在 2013 年底，中国
商务部发布《关于促进电子商务应用的实施意见》，提出了电子商务的发展目







年，中国货物进出口总额达到了 4.16 万亿美元，超越美国的 3.91 万亿美元，
成为了世界第一货物贸易大国。 



































国跨境电子商务交易额从 1.3 万亿元上升至 3.1 万亿元，每年增长率保持在
25-30%之间，并且预计在近几年仍保持较高增长率，到 2017年跨境电子商务交
易额将达到 8 亿元以上。这这意味着，跨境电商交易额占进出口贸易额比例会
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